“The crisis has prompted more people to rediscover their homes and find pleasure in making them better. It is creating
new home improvement needs, as people seek new ways to use space or adjust to working from home.”

Thierry Garnier, Chief Executive Officer, Kingfisher plc.

* From weeks 156 - 26 ** During weeks 9 - 26

During lockdown, the most popular projects related to gardening, decorating, and home maintenance and repair.

Garden

Sold over

3 million

deck boards.

Decorating
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More than & mMillion m?
of wallpaper* sold - enough
to cover the pitch at Wembley
Stadium 559 times.
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Vegetable seeds

+87% YOY

as customers turn
to growing their own at home.
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26 million litres

of interior paint sold.

9,862
kilometres

of hose pipe sold.

Over

2.5 million
pots and
planters

sold.

Home maintenance and repair

pressure washers
sold in 8 weeks.

Sold more than

2 million

| _| bags of
IE’\ cement**.

T During H1 1T During Q2

UK tradespeople reported strong levels of work activity despite the Coronavirus pandemic, as they played a crucial role in keeping homes

warm, safe and with power.
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Yeovil >

New York

Over
400,000 5,460 kilometres
drills’ sold. of hose pipe' sold - enough

to stretch from Screwfix HQ

in Yeovil to New York!
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sold over 1 billion screws.

Sold more than

' 122,000
S— fans'".
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over 2 Million litres

of white

emulsion

paint

\:/ sold in Q2.
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Trade Building Supplies



