Kingﬁ%her at a glance

Kingfisher plc is an international home improvement company with
over 1,300 stores in 10* countries across Europe, Russia and Turkey,
supported by a team of over 77,000 colleagues. We offer home
improvement products and services to nearly six million customers
who shop in our stores and through our digital channels every week.

Our ambition is to become the leading home improvement company.
Our customers are everyone wanting to improve their home, as well
as the experts and trade professionals who help them. We believe
everyone should have a home they feel good about, so our purpose
is to make home improvement accessible for everyone.
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our key figures

£11.77 £753° 10° 1,331 77,000+

* year ended 31 January 2019
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our markets and our stores
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colleagues

Kingfisher plc is a home improvement
company with over 1,300 stores in
10 countries across Europe.

We employ 77,3001* people and
nearly six million customers shop in
our stores and through our websites
and apps every week.

Our ambition is to become the leading

home improvement company. We

believe everyone should have a home

they feel good about, so our purpose
is to make home improvement
accessible for everyone.

Portugal

B&Q UK & Ireland 296, Screwfix 627.
. Castorama 101, Brico Dep6t 123.
. Brico Dépot 15, Praktiker 23.
. Turkey joint venture not consolidated.
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. Total, not full-time equivalent.

sustainability

Sustainability is at the core of our
ONE Kingfisher transformation.
Grounded in our understanding of
the customer and what they care
about, we have established four big
goals which will make it easier for
customers to live more sustainably,
and challenge us in our own
operations.

Find out more
www .kingfisher.com/sustainability
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Our four

Big goals

We believe
everybody should be able

Romania
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to have a home they feel good about

1.

Save money by
saving energy
and water

3.

Create a healthier

home and connect
with nature

2.

Live smarter

by getting more
from less, reusing
or using longer

L.

Be part of a
community that
helps millions more
people improve
their home




